
02.5 OUTLOOK

 −  Strong growth is once again forecast for internet retailing in Europe and Germany

 − For 2017, an 8.7% increase in online fashion sales is forecast for Europe, while 9.8% is 

forecast for Germany

 − Zalando aims to continue its course of profitable growth and capture further market share

 − Revenue in 2017 is set to grow by 20% – 25%, the adjusted EBIT margin is expected 

to lie between 5.0% and 6.0% 

02.5.1 FUTURE OVERALL ECONOMIC AND  
INDUSTRY-SPECIFIC SITUATION

European online retail is expected to see continued strong growth. For example, the European 

retail industry34 is expected to achieve year-on-year growth of just 1.7% in 2017, while online retail 

is expected to grow 11.4%. The picture in Germany is similar. Retail is forecast to grow roughly 

2.2% in 2017, whereas internet trade is expected to increase by 13.6%. The Association of the 

German Internet Industry35 also predicted that more than half (53%) of German GDP will be com-

prised of e-commerce-related activities by 2017, a 16% leap from 2012 e-commerce activity levels. 

The online fashion industry in Europe and Germany is also predicted to have continued growth. 

 Fashion sales in Europe are expected to stagnate (growth of 0.5% to the prior year), while fashion 

sales in Germany are even expected to decline slightly (decline of 0.2%). In contrast, online fashion 

sales are expected to grow significantly faster in Europe and in Germany. Online fashion sales in 

Europe are expected to increase by approximately 8.7% in 2017, while predictions for Germany 

anticipate that the market will grow by 9.8% compared with the previous year36.

With the development of e-commerce models and the increasing openness of consumers to online 

shopping, Zalando expects the online fashion share to continue to grow strongly in 2017. Due to its 

wide brand awareness among European consumers, large customer base, strong supplier relation-

ships, and infrastructure footprint, as well as its fashion and mobile technology capacity, Zalando is 

convinced that it is well positioned to benefit from these favorable market conditions for online 

sales. The high emotional factor that both brands and customers associate with fashion also pro-

vides independent and pure-play fashion e-commerce retailers, like Zalando, with a considerable 

edge compared to non-specialized e-commerce retailers. 

34)  Euromonitor, Europe excl. Russia
35)  Association of the German Internet 

Industry
36)  Euromonitor, Europe excl. Russia and 

Germany 
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02.5.2 FUTURE DEVELOPMENT OF THE GROUP 

Zalando aims to continue its course of profitable growth in the future and to gain market share. 

With this goal, management has defined three investment areas for 2017 that will provide the basis 

for long-term success. We will focus on investing in the consumer and supplier proposition, as well 

as in our technology and operations infrastructure to ensure that the company can continue to grow 

by further expanding its market share and strengthen its competitive position. Management’s finan-

cial strategy aims to increase revenue while retaining a solid level of profitability.

Against a background of continued online market growth, management forecasts revenue growth 

 in a corridor of 20% to 25% in fiscal year 2017. Revenue in fiscal year 2017 is expected to grow 

primarily as a result of a further strong increase in orders. We do not anticipate any major year- 

on-year movements in the average basket size.

Management expects to achieve again strong profitability with an adjusted EBIT margin of 5.0% to 

6.0% in fiscal year 2017 (unadjusted EBIT margin of 4.6% to 5.6%), despite continuing invest-

ment into the consumer and supplier propositions and infrastructure.

02.5.3 OVERALL ASSESSMENT BY THE  
MANAGEMENT BOARD OF ZALANDO SE 

Overall, the Management Board views the developments in fiscal year 2016 and the economic posi-

tion of Zalando as very positive. The group returned a profit once again at group level in the fiscal 

year. Zalando showed significant growth, made important long-term investments and achieved a 

strong level of profitability. The company has grown considerably in all markets and has improved 

its market position further. In 2017, Zalando expects to be able to continue the strong business per-

formance seen in the past fiscal year. 

The comments on future development in this management report are made by the Management 

Board to the best of their knowledge and belief based on estimates made at the time these financial 

statements were prepared. The statements are by nature subject to a series of risks and uncertain-

ties. The actual results may therefore deviate from these forecasts should one of these or other 

uncertainties arise or the assumptions on which the statements are made prove to be inaccurate.

End of the quick reader 
information
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